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Since the 2014 Enrollment season opened in October of 2013, it is very clear that the Affordable Care Act
(ACA) has had a substantial impact on health insurance membership. While it is evident that enrollment has
increased since ACA implementation, material changes in product mix and company focus have resulted in
some interesting trends. These trends are highlighted in this month's Healthcare Business Strategy report.
In this report, Mark Farrah Associates (MFA) assessed insurance company enrollment as reported by the NAIC
and CA DMHC with the inclusion of MFA's ASO estimates for the 18 months since the onset of ACA, focusing
on 6 month increments between reporting periods for 4Q13, 2Q14, 4Q14 and 2Q15.
Over the 18 month period between 4Q13 and 2Q15, Blues plans increased medical membership across all
Commercial, Medicare and Medicaid segments. As illustrated in the table below, Blues plans gained over 2.3
million new commercial members. Commercial enrollment for Non-Blues plans dropped by .3%, over the same
period.
Medicare membership has increased for both Blues and Non-Blues plans. Non-Blues have significantly
increased their membership by 3.4 million members, equating to a 35.9% increase between December 2013 and
June 2015. The Blues saw a 13.3% enrollment increase over the 18 month period.

The number of Medicaid enrollees has considerably increased primarily due to ACA regulations and expansion.
In terms of sheer membership the Non-Blues increased Medicaid enrollment by 12.6 million between December
2013 and June 2015 which represents a 56.7% increase. Blues plans added approximately 1.3 million members.
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Medicaid membership growth will be further discussed later in this brief.
With the recent changes in medical membership, it is important to look at ACA's impact to the overall mix of
product among insurers over the past 18 months:

From an overall mix standpoint, Non-Blues have experienced the greatest levels of change due to the substantial
increase in Medicaid membership, and to a lesser extent, increased Medicare members. The impact of Medicare
and Medicaid growth is visible within the Blues, but to a far less extent due to their membership gains across all
three business segments.
As previously noted, since the onset of the ACA, Medicaid membership has experienced the largest gains when
compared to Commercial and Medicare enrollment changes. As of June 2015, total Medicaid membership for all
companies with health business, as reported by the Centers for Medicare and Medicaid Services was 71.9
million. This is an increase of 13.1 million since October 2013. For June 30, 2015, health insurance companies
that file NAIC statutory statements reported Medicaid membership of 43.8 million or 60.9% of the total U.S.
market, up 13.8 million since December 2013. Note Medicaid plans that are not regulated by state insurance
departments generally account for difference between NAIC and CMS reporting.
As illustrated in the chart below, the top 5 leaders with Medicaid business differs from the overall top 5 health
insurers. While Anthem and UnitedHealth continue to be industry leaders for overall health care enrollment
across all business segments, Centene, Molina and WellCare surpass Aetna, HCSC & Cigna in terms of
Medicaid members. The top 5 leaders in Medicaid have added approximately 5.8 million members to their
books equating to a 44% share of the total national growth in Medicaid enrollment over the 18 month period.
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The average growth for NAIC reporting health insurers in Medicaid membership between December 2013 and
June 2015 was approximately 46%. Centene and Molina have greatly exceeded this mark with growth rates of
55.5% and 67.9% respectfully. Additionally, HCSC and Cigna have experienced large gains in Medicaid
membership, far exceeding the NAIC average but remain smaller players overall in the Medicaid market. While
below the NAIC average, Aetna has seen 24% growth in its Medicaid membership while outpacing
UnitedHealth, Anthem, HCSC and Cigna Commercial growth.
Anthem has experienced the greatest overall change in product line mix with a shift towards Medicaid. As of
June 2015, Medicaid's mix is 15.4% up from 11.8% at the end of 2013. UnitedHealth shows an increase in both
Medicare and Medicaid, although not as significant. The product mixes for Aetna, HCSC & Cigna experienced
less change over the 18 month period, but all reflect a small decline in Commercial mix, mostly in favor of
Medicaid.

As the Affordable Care Act continues to influence material changes in insurers' product and membership mixes,
especially for Medicaid growth, Mark Farrah Associates will continue to assess performance observations to
determine the full impact on the industry. Additionally, reported financial performance of insurance companies
with health business will also provide more insight to these ACA driven trends. Details will be forthcoming in
future MFA Healthcare Business Strategy reports as more information becomes available.
Health Coverage Portal™
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The data used in this analysis brief was obtained from Mark Farrah Associates' Health Coverage Portal™,
database. MFA maintains financial data as well as enrollment and market share for the health insurance industry
in the subscription-based Health Coverage Portal™.
For more information about these products, refer to the product videos and brochures available in the products
section of our website (/contact-us.aspx) or call 724-338-4100.
About Mark Farrah Associates (MFA)
Mark Farrah Associates (MFA) is a leading aggregator of health plan market data and provides analysis tools for
the healthcare industry. Our products include Med Supp Market Data™, Medicare Business Online™, Medicare
Benefits Analyzer™, Health Coverage Portal™, County Health Coverage™, Health Insurer Insights™, and
Health Plans USA™.
Healthcare Business Strategy is a FREE monthly brief that presents analysis of important issues and
developments affecting healthcare business today. If you aren't on our email distribution list, click here (/emailoptions/subscribe-to-healthcare-business-strategy.aspx) to subscribe now.
Sources:
Centers for Medicare & Medicaid Services, "Medicaid & CHIP: June 2015 Monthly Applications, Eligibility
Determinations and Enrollment Report August 31, 2015"
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